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SMETA –  
BEST PRACTICE 
AND ETHICAL 
TECHNIQUES

O U R  P E O P L E

The Supplier Ethical Data Exchange (Sedex) is the organisation that 
conducts the Sedex Members Ethical Trade Audit (SMETA), one 

of the world’s most widely used ethical audit formats. SMETA is an audit 
methodology that provides a compilation of best practice ethical audit 
techniques. The audit has been designed to help auditors conduct high 
quality audits that encompass all aspects of responsible business practice, 
covering Sedex’s four pillars. 

On 13 July 2020, the SMETA four-pillar audit was conducted at  
Novus Print: Montague Gardens – Web, which focused on Labour 
Standards, Health & Safety, Environment and Business Ethics. 

Majority of the outcomes were positive, however we were advised  
that we should develop a Land Rights Policy and should ensure that our 
contractors are also compliant with all the applicable SMETA criteria.  

Rosetta Julius, Senior Human Resources Practitioner at Novus Print: 
Montague Gardens – Web says, “By conducting the SMETA Audit we are 
given a comprehensive report which highlights the areas where we are 
doing well and also gives us an understanding of where we can improve. 
This ensures that we continually improve as a business and  
also improves the lives of our employees.” 

Rosetta has been 
employed with the 
Group since 2011 

and has held various 
positions ranging 
from wage clerk to 

payroll supervisor. 
Rosetta has been 

involved with 
the SMETA Audit 

since 2012 – when 
it was introduced to 

the organisation, and is 
considered our resident 

expert on this topic. 
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Look out for the next Novus  
Newsletter in December 2020.

I N  T H E  K N O W

COVID-19  
BOOSTS  

TRUST IN  
TRADITIONAL  

MASS MEDIA 
By Chris Moerdyk

The coronavirus pandemic has illustrated very clearly the importance and reliability of traditional 
mass media while at the same time showing up the flaws and dangers of online social platforms.

It’s like people being told not to smoke cigarettes while 
filling up with petrol and then lighting a match to see if 
their tank is full.

They have been told on radio, TV and in the 
newspapers to stay away from big crowded places but 
because some ill-informed person on Facebook said that 
the virus would cause such shortages no-one will be 
able to wipe their arses. So, they rushed into crowded 
supermarkets to make sure they would  not have to 
suffer the  indignity of using old newspapers on their 
precious nethers. 

Forget about stockpiling food and drink. As long as 
they don’t run out of toilet paper all will be well.

The amount of fake news on social media today makes 

HOPEFULLY... THE TRADITIONAL 
MASS MEDIA WILL EMBARK ON A 
MASSIVE ADVERTISING CAMPAIGN 
TO ILLUSTRATE JUST HOW THEIR 
NEWS COULD BE TRUSTED...
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Donald Trump’s attempts at it look like slight misprints.
Hopefully, when this virus dies down, the traditional 

mass media will embark on a massive advertising 
campaign to illustrate just how their news could be 
trusted and how social media hoodwinked entire nations 
out of their money and out of their minds.

It is important, however, not to include those digital 
platforms operated by tractional mass media in the 
basket of social media culprits.

Much as I admire and use Facebook, Twitter, WhatsApp 
and Instagram, they have been profoundly guilty of 
aiding and abetting the massive volumes of ill-informed 
hysteria.

Covid-19 is serious. Very serious. And those who 
make available public platforms should start considering 
interspersing all the hysteria with their own postings 
putting things right and correcting disinformation. I am 
not suggesting censorship but rather adding a voice of 
reason to all the wild and woolly speculation.

All over the world and here in South Africa, TV 
channels, radio stations, newspapers and news 

magazines have mostly covered the vast unknown 
of the pandemic with professionalism and care. I say 
mostly because there are some that chose to go the 
sensationalist route but suddenly even they are starting 
to realise that they don’t have to contrive sensationalism 
because this is a story of enormous inherent sensation.

On the other hand, social media became totally 
hysterical. Not surprising, because while traditional 
media are put together by professionals, social media 
content is largely populated by ordinary people. 
Ordinary people who right now are gobsmacked by the 
enormity of it all and responding to decisive strategies by 
governments, by seeing monsters under their beds and in 
many cases the wrath of God.

This has led to precisely what governments did not 
want; crowded supermarkets with paranoid consumers 
stockpiling, for no logical reason – especially toilet paper.

* Article as appeared on Bizcommunity.com on 21 July 2020.

Few experiences are as enjoyable as opening a 
book for the first time. Upon turning the first 
page, you know that you are about to gain 

knowledge and another perspective on the world. 
According to science, here are some additional 
benefits that printed books offer:

1. You absorb more information
According to a study that was presented in Italy in 
2014, readers of print books take in and remember 
more of the plot than readers of ebooks do. In an 
earlier study, print readers also scored higher in 
areas such as empathy, immersion in the book, and 
understanding of the narrative. It is believed that this 
effect is related to the tactile sensation of holding a 
book in your hands. 

2. They help children become better 
readers
A study of young children between the ages of three 
and five revealed that they had lower comprehension 
of a story when their parents read it to them from an 
ebook as opposed to reading it from a printed book. 
Researchers believe the reason for this is because 
children get distracted by the electronic device 
and have a harder time focusing on the story itself. 
Another study revealed that students who had read 
a short story on an e-reader were less engaged and 
struggled more to remember the exact order of events.

3. Print is easier on your eyes
A survey of 429 university students revealed that 
nearly half had complained of strained eyes after 
reading digitally. Electronic books can cause screen 
fatigue, which may lead to blurred vision, redness, 
dryness, and irritation. 

4. You are likely to get less distracted
People who read ebooks tend to get side-tracked 
more easily as they have the internet right at their 
fingertips. One survey revealed that 67% of university 
students were able to multitask while reading 
digitally, compared to 41% of print readers – which 
is not a good thing if your goal is to fully grasp and 
comprehend the text in front of you. Digital readers 
tend to spend more time scanning for keywords than 
actually processing what they are reading.

O U R  B U S I N E S S

5. They can help improve your sleep
Numerous studies over the years have shown that 
the blue light from one’s screen can toy with your 
melatonin levels and circadian cycles, making it harder 
for you to fall asleep. The engagement and brain 
activity that comes with reading from a printed book 
makes it easier for you to drift off to sleep.

6. Books encourage higher academic 
achievement

According to a study of readers from 42 countries, 
students who have books at home are more likely 
to score higher on tests. No matter the quantity 
of books you have, each additional book helps 
children perform better in school. It is believed by 

researchers that by having books at home, children 
are encouraged more to read for fun and talk to their 
parents about what they’ve learned, which can only 
benefit them in the classroom.

7. They amplify the joy of reading
A recent study of college students in the US, Slovakia, 
Japan, and Germany showed that 92% of participants 
preferred actual books that they can hold and touch 
and page through whenever they please. Fewer 
distractions and less eye strain were some of the 
reasons cited by the students as to why they prefer 
printed materials, while many explanations were 
also related to how books made them feel. Slovakian 
students in particular said they enjoy the smell 
of books. Studies have also shown that books can 
make people feel happier, inspire new passions and 
ambitions such as travelling and cooking, it can also 
encourage readers to make life-changing decisions. 

READING PRINTED 
BOOKS IS BETTER  
FOR YOUR BRAIN  
AND HEALTH

STUDENTS WHO HAVE BOOKS AT 
HOME ARE MORE LIKELY TO 
SCORE HIGHER ON TESTS.

14%
of South 
Africans  

read books

58%
of South African  

households do not 
own a single leisure 

reading book

5%
of parents 

read to their 
children

The study highlighted how the poor reading culture of adult South Africans is a barrier to the country’s 
development plans because reading and literacy are at the heart of personal growth and community 
development.

During National Book Week each year, people are encouraged to share in the magic of books and promote 
reading in their communities, place of work, schools, religious institutions and most importantly, in the 
home environment.

CELEBRATING BOOKS 
AND READING IN  
SEPTEMBER
National Book Week is South Africa’s dedicated reading awareness 
week. Implemented each year by the South African Book Development 
Council (SABDC) in partnership with the Department of Arts and Culture, 
the commemoration coincides with International Literacy Day, which is 
celebrated annually worldwide on 08 September. 

Launched in 2010, National Book Week was initiated to mitigate findings 
of the 2007 study commissioned by the SABDC, which revealed that:

 NATIONAL  
BOOK WEEK
07–13 SEPTEMBER  

2020

*  The information presented in this article has been extracted from various sources.
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