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JOINT FORCES IN
DELIVERING A ‘GOOD READ’

IMPORTANT PARTNERSHIPS BETWEEN 
PRINTERS, PUBLISHERS AND AUTHORS

“First-time authors and publishers often underestimate 
the importance of collaboration in creating a printed 
book and the best books are created through a single 
and cohesive vision of both the publisher and the 
printing house,” says David Clayton, General Manager 
at Novus Print.

STAYING TRUE TO THE AUTHOR’S VISION

“It is important for authors to fi nd a printer and a 
publisher who are on board with their vision,” advises 
David. “The fi nancial and emotional investment of 
creating a book can add up, so it is key to work with 
someone who can deliver and meet your expectations, 
as not all printers are created the same.”

David adds that there are many benefi ts to authors 
and publishers who work with local printers, besides 
seeing eye-to-eye on how the fi nal product will come 
together. Yet, according to reports, the percentage of 
local authors and publishers choosing to print books 
offshore is increasing, with markets such as India, 
China and other Far East nations competing with local 
printing markets. In China, for example, there are more 
than 100,000 printing companies, and its printing 
industry was cited as the second biggest in the world 
already in 2013.

PRINTING LOCALLY VERSUS OFFSHORE

The primary reason that many choose to print their 
books offshore is cost. Initial quotes from offshore 
printers may appear cheaper, however, there are many 
‘hidden’ costs that creep in, which means that using a 
local printer is often more cost-effective.

“Our publishing clients have more control of their stock 
and inventory, pay for less warehousing space, and 
spend less on transport and logistics, which is why they 
prefer not to print offshore,” says David.

One of the issues that South African publishers face is 
not being able to predict which books will be the hot 
sellers, and therefore their print quantities are often 
too big or too small. “If the books don’t move quickly, 
the cost of keeping the warehouse shelf space 

becomes expensive. Conversely, if the book runs are 
too small and they end up not having enough stock to 
keep up with the demand, using an offshore printer 
means having to wait for long periods before the stock 
arrives,” adds David.

The costs of being out of stock can pile up, as 
consumers who don’t want to wait for books will 
move on to a supplier who can get the book quicker. 
In addition, not having control of your stock can also 
create cash-fl ow problems, especially for smaller 
publishing houses.

The benefi ts therefore of using a local printer with the 
right technological capabilities include better control 
of the quantities of books printed (a lower number 
of books at a better price), stock control, less time 
wastage, and cheaper transport costs. Of course, for 
companies who want to reduce their carbon footprint, 
using a local book printer is a no-brainer.

THE POWER OF PERSONAL RELATIONSHIPS 

David says that emotional aspects are also important 
to consider when using a local printer, especially during 
the colour-pass phase, which is when you are able 
to witness the fi rst print run of your book. Forming 
a relationship with your printer that transcends 
countries is often not possible when you have your 
book printed overseas, as many publishers, especially 
smaller ones, cannot afford to attend an international 
colour-pass.

“When you send your artwork abroad, you are at the 
mercy of the process they follow, while, if you print 
locally, you have some degree of control, connection 
and an element of personalised service, depending on 
your choice of printer.”

“Our clients often form strong connections with the 
person responsible for printing their work. They also 
express how they are overcome by a warm, magical 
feeling as they witness their creation come to life on 
the press, and hold the fi rst printed copy in their hands. 
It is a feeling that I, as both a reader and long-time 
printer, can relate to,” concludes David.

The glittering awards ceremony took place on Friday, 
12 October 2018, at the Centre Court at Emperors 
Palace in Johannesburg.

“We are extremely proud of this achievement as 
these awards are a culmination of our dedication to, 
and passion for the craft of printing, as well as our 
commitment to personalised service,” said Piet le Roux, 
Sales Director at Novus Print. “The Gapp Awards 
provides an important platform to demonstrate South 
Africa’s high calibre of printers.”

NOVUS PRINT WON THE FOLLOWING AWARDS:

Paarl Media – Heatset (Cape):
• Silver for Homechoice in the Gravure printing 

(publications) category
• Bronze for Musica Entertainer in the Gravure 

printing (publications) category
• Winning Achiever for Real Estate in the Heatset 

Webfed (brochures) category

Paarl Media – Heatset (Kwa-Zulu Natal):
• Winning Achiever for Prestige Magazine in the 

Litho Sheetfed (magazines) category

Paarl Media - Heatset (Gauteng):
• Gold for Justine in the Heatset Webfed 

(brochures) category
• Silver for Wanted Jewellery in the Heatset 

Webfed (brochures) category
• Bronze for Hair Health and Beauty in the Heatset 

Webfed (brochures) category
• Winning Achiever for SA Home Owner in the 

Heatset Webfed (magazines) category

• Winning Achiever for Amrod in the Heatset 
Webfed (magazines) category

Paarl Media - Coldset (Gauteng):
• Bronze for China Daily in the Coldset Webfed 

category
• Winning Achiever for Siyaya Cash n Carry Best 

Buy in the Coldset Webfed category

This is the second consecutive win for Paarl Media - 
Heatset (Cape) and Paarl Media - Heatset (Kwa-Zulu 
Natal), who each won three awards at the 2016 GAPP 
Awards.

Additi onal recogniti on for the Group included the 
following awards won by ITB Plasti cs:
• Gold for 1,5 kg Dr Hahnz in the Flexible Packaging 

Process category
• Silver for 3 kg Ultra Dog packaging in the Flexible 

Packaging Linework category

The GAPP Awards covers various print categories 
spanning all substrates and types of print, as well as all 
types of end product including stationery through to 
packaging. As an initiative by the Graphics, Advertising, 
Print and Packaging (GAPP) Magazine, the awards are 
held every second year with the aim to recognise and 
honour excellence in the South African print, packaging 
and signage industry. 

Novus Holdings scooped 13 

awards at this year’s GAPP 

Awards, including two Gold, 

three Silver and three Bronze 

awards, as well as fi ve runner-

up honours entitled ‘Winning 

Achievers’. 

Every author, publisher or printing expert will tell you that the design, 
look and feel, and shape of a book profoundly impacts the way you 
engage with the message of the printed word.

 In fact, the possibilities of book printing are so vast, that if they are not 
carefully considered, the magic of the overall experience of reading that 
book could be greatly infl uenced.

BAGGING TOP SPOTS
AT GOLD PACK AWARDS
On Wednesday, 14 November 2018, ITB Plastics won Silver and Bronze 
medals at the Institute of Packaging South Africa (IPSA) Gold Pack Awards. 
The premier event for South Africa’s packaging fraternity took place at 
Inanda Club in Sandton, Johannesburg. Established in 1973, the Gold 
Pack Awards celebrates world-class excellence in packaging design and 
technology.

ITB Plastics entered two packaging options in the pet 
food category which included the Bobtail 1,5kg and 
Feline Cuisine 2kg bags, both being products from 
RCL Foods South Africa. After making it into the fi nal 
stages, both entries won with Bobtail winning Silver 
and Feline Cuisine winning Bronze.

The Gold Pack Awards presented the opportunity to 
showcase the innovative and technical capabilities 
of our packaging offering. Congratulations to the ITB 
Plastics team on this well-deserved achievement.

Celebra� ng a successful evening at the Gold Pack Awards are from le�  to right: Michelene Locke,  Sales Director at ITB Plas� cs; Trevor 
Davies, Managing Director at ITB Plas� cs; Tim Stewart, Novus Holdings Group Execu� ve: Packaging; Selvan Naicken, Opera� ons Manager 
at ITB Plas� cs; Cara Anderson, Na� onal Sales Manager at ITB Plas� cs and Peter Metcalfe, Novus Holdings Group Execu� ve: Sales.

PRINT AND PACKAGING 
EXCELLENCE RECOGNISED
AT GAPP AWARDS

Winners were presented with custom-designed and 

handcrafted Gold, Silver and Bronze trophies. 

The crème de la crème of the country’s printing, packaging and 

signage industry came together at the 2018 GAPP Awards.

Award-winning journalist and anchor of M-Net’s Carte 

Blanche, Derek Watts presented this year’s awards.

Novus Holdings would like
to wish you a wonderful festive 
season and a happy new year.


