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PLASTIC OR OUR 
IRRESPONSIBLE USE 

THEREOF… WHICH ONE IS MORE 

HARMFUL TO OUR ENVIRONMENT?

Plastics don’t litter, we as people do. We tend to easily blame plastic 
for polluting the environment, but have we considered that the way 

we are disposing of it might very well be the problem.

Earlier this year, Plastics SA released the audited 
results of the biggest pollutants found on our beaches 
during 2017. “Broken down plastic pieces, food 
wrappers, plastic containers, as well as bottle caps 
and lids continue to be the most commonly found, 
post-consumer waste items on our country’s beaches. 
This is clearly showing that we are dealing with human 
behaviour that needs to be addressed and corrected,” 
added John.

Acknowledging that marine pollution is one of the 
biggest challenges we face today, Environmental 
Affairs Minister, Edna Molewa, revealed in May this 
year that her department would be launching the Keep 
South Africa Clean campaign “to mobilise every citizen 
to become environmentally conscious”. “We want to 
see a South Africa free of litter and illegal dumping. The 
main purpose of this campaign is to change attitudes 
and behaviour towards waste – and enable people 
to take responsibility for keeping their communities 
clean.”

THE LITTERING CULTURE OF SOUTH AFRICA

The unsightly littering along our highways and the 
amount of litter to be found even in many of our 
country’s beauty spots, is a threat to our tourist 
industry, and that in turn, means fewer jobs. We share 
a takeaway culture, which has effectively established 
a culture of single use throwaway packaging. If there is 
no litter bin available, or if it’s full – it is just easier for 
us to dump it, right? And so what if it adds to the mess. 
Do we really care about one more can or take-away 
food container lying on the ground?

Littering on our streets and neighbourhood fi elds is 

commonplace with cigarette butts, snack wrappers, 
take-away food and beverage containers being 
the most commonly littered items. This is simply 
unacceptable. We need to have pride in our cities 
and communities by keeping it clean and not allowing 
ourselves or tolerating others to litter. This will go a 
long way to making us all feel good about where we live 
and adding to our quality of life.

And while education and awareness raising of littering 
are necessary, it is important for us to truly understand 
and accept that actual behavioural change is required. 
This means more action messaging. Research has 
shown that negative messages such as “Do not 
litter” tend to be ignored, whereas appeals such as 
“Drop litter in the bin, not the gutter” are clear and 
actionable. The public tends to be more engaged if 
messages are framed around real issues – such as the 
fact that litter attracts vermin and spreads disease. 

Plastic will always be around and as responsible 
citizens, we need to do the right thing and better 
manage the use thereof by committing to recycle 
instead of simply dumping it on our streets.

A litter-free society begins with our own individual 
attitudes and behaviour.

DATA SOURCES:
www.bizcommunity.com (Biggest pollutants on SA 
beaches during 2017 identifi ed, 26 April 2018)
www.news24.com (SA to send plastic pollution 
packing, 16 May 2018)
www.plasticsinfo.co.za (2017 Plastics recycling fi gures 
released, 24 July 2018)

IMPROVING FOOD SECURITY FOR 
LEARNERS IN THE WESTERN CAPE

With over nine million underprivileged children relying 
on school feeding programmes for their daily meal 
in South Africa, Novus Holdings set out to aid food 
security in vulnerable communities in the Western 
Cape through its Future Foundations initiative.

The Group decided to join forces with Call 2 Care’s 
iGardi project which helps schools to grow and 
cultivate their own water-wise fruit and vegetable 
gardens.

A donation of R360 000 allowed for over 30 garden 
boxes to be installed at three schools in 2017, resulting 
in approximately 900 children being fed each day. The 
schools that were selected included William Lloyd 
Primary School in Paarl, the Du Noon Recreational Hub 
and Marconi Beam Primary School in Joe Slovo.

The iGardi Project’s water-wise garden boxes are a 
unique and effective means of growing vegetables and 
fruits in areas where water resources 
are limited. 

“Aligned to our corporate social investment initiative’s 
mission to make a sustainable difference, these 
innovative food gardens help alleviate the hunger 

of communities and their children. Despite the 
devastating drought experienced across the Western 
Cape, we are happy with the progress of the food 
gardens at the selected schools and look forward to 
seeing them provide many fruitful harvests,” says Peter 
Metcalfe, Group Executive of Sales and Marketing at 
Novus Holdings.

Earlier this year, the water-wise garden at William 
Lloyd Primary School produced 40 huge 
spinach plants. 

According to the National Development Plan (NDP), 
feeding schemes in schools should by 2030 cover 
all children in need, and provide food that is high in 
nutritional content and rich in vitamins.

“Food gardens reduce the dependence on feeding 
schemes by allowing community members and children 
to become self-reliant. Having access to fresh produce 
combats food insecurity and encourages healthier 
diets,” adds Peter.

The iGardi project regularly visits the schools and 
rainwater tanks have been installed at each site to 
further limit the impact of the drought on the relevant 
communities.

That was the message from Deputy Minister of 
Telecommunications and Postal Services, Stella 
Tembisa Ndabeni Abrahams, during her visit to printing 
giant Novus Holdings in Sandton, Johannesburg this 
month. The event was organised by Printing SA, in 
collaboration with Novus Holdings to highlight the 
importance of the printing and packing industry to the 
economy.

She joined a host of dignitaries, including Printing SA 
Chief Executive, Steve Thobela, and Novus Holdings’ 
Paul de Bruin and Coenraad Pretorius, to emphasise 
the fact that the printing industry should not be 
viewed as a “dying” industry, but one that is vibrant 
and celebrates the convenience and connectivity of 
the internet, and to caution that this is a changed 
world, not a new one. It is one where technology 
has revolutionised, but not replaced the process of 
printing, which still remains the mainstay of learning 
and the economy.

While the Deputy Minister acknowledged the value of 
digital education, she cautioned that there were still 22 
million unconnected people in South Africa. The price 
of data and absence of infrastructure in rural areas 
meant printed school text books remained integral to 
learning. 

Felleng Yende, Chief Executive of the Fibre Processing 
and Manufacturing (FP&M) SETA, sketched just 
how the extensive print sector contributed to the 

national economy, with 2 000 printing and packaging 
companies, 700 suppliers to those companies, 45 000 
people working in the printing industry and 31 artisan 
trades in the industry.

Print reached across products and was everywhere, 
from revolutionary 3D printing to banners and labels, 
from wood to plastic and glass. Moreover, despite 
campaigns urging people to not print to save trees, 
paper and print had one of the lightest environmental 
footprints, contributing just 1% to global emissions and 
boasting South Africa’s highest recycling rate. At least 
70% of packaging is recycled.

A presentation by Deon Joubert, Acting President of 
Printing SA and Country Manager of Two Sides, which 
promotes the responsible production and use of print 
of paper and educates consumers on its use as an 
effective communication medium, showed that even 
the man in the street valued both. According to a study, 
92% of those surveyed wanted to be able to choose 
how they receive information, and most wanted both 
print and digital. 

The biggest issue was trust: 50% of interviewees 
still liked to read newspapers or books rather than 
go online, 83% doubted the credibility of digital 
information and 63% didn’t pay attention to online 
advertising. 

A whopping 82% placed more trust in traditional 
media, and it was no longer about speed but 
believability, with many brands increasingly targeting 
magazines for advertising, he said.

The consensus was that a world without printing was 
unimaginable. 

Digital and print need to work 

together - one cannot survive 

without the other.

During their formative years, our children capture the most information 
at school. However, so many learners arrive at school hungry which 
impacts their overall energy and ability to concentrate.

“Plastics are valuable and make our modern lives convenient and easy. 
However, they should be disposed of responsibly in order to be recycled 
and never end up in our landfi lls, much less in our waterways or oceans,” 
says John Kieser, Sustainability Manager at Plastics SA.

SOUTH AFRICA MAKING 
HEADWAY IN PLASTIC RECYCLING

Plastics SA recently released the plastics recycling fi gures for the year ending 2017, and for the seventh year 
running, plastics recycling in South Africa has continued to grow, with more than 334,727 tonnes recycled back 
into raw material. With an input recycling rate of 43.7%, South Africa has outperformed Europe which recycling 
rate currently sits at 31.1%.

“In South Africa, recycling needs to be fi nancially viable in order to succeed, whereas in Europe, it is the right 
thing to do. Locally, we rely on manual labour to sort the waste and recycle, whilst overseas, the entire process 
has become mechanised. Furthermore, there are landfi ll restrictions in place for recyclable and recoverable 
waste in some of the EU-28 countries, whilst in South Africa, we only have formal waste management for 64% of 
all households,” says Anton Hanekom, Executive Director of Plastics SA.

MOST POPULAR PLASTICS TO RECYCLE 

Low-density polyethylene (PE-LD and PE-LLD) packaging fi lms continues to be the most widely recycled 
material in South Africa. With around 80 million tonnes being produced annually around the world, it is the most 
common plastic and is primarily used in packaging such as plastic bags, plastic fi lms, wrappings, geomembranes, 
rotational moulded tanks, etc. 

RECYCLING AN ESSENTIAL ACTIVITY

“Plastics raw materials are becoming scarcer as the population increases. Humankind has to deal responsibly 
with its resources. For this reason, recycling has become an essential activity. Moreover, the relevance of 
recycling is becoming more prominent as the image of plastics and the drive to create a long-term, circular 
economy demand end-of-life solutions for plastics packaging and plastics in general,” says Anton.

He concludes; “All stakeholders have to work together to make plastics the material of choice, to manufacture 
locally, process it effi ciently, and to manage the end-of-life products in the most effi cient manner that will 
benefi t the consumer, the industry and the planet, utilising all of the excellent characteristics of plastics. By 
embracing recycling as a way of life, I believe we can bring about a change in attitudes and mind-sets, even 

elevating plastics to become the environmental hero.”

MORE WOMEN NEEDED
IN TRADE AND MANUFACTURING
With unemployment rates at a whopping 27.1% in the second quarter of 
2018, the current state of the economy and 51.7% of the South African 
population being female, it is important for women to be granted 
opportunities in what is traditionally viewed as male-dominated industries, 
such as trade and manufacturing.

This is the view of Nelia Burger, Training and 
Development Manager at Novus Holdings, who 
believes that South Africa still has a long way to go in 
removing barriers for women to enter these industries.

“Artisans play a critical role in our business, from 
printing and electronic technicians to book-binders 
and mechanics,” says Nelia. “We are working hard 
to break the perception that women can’t enter this 
space, and we have seen that the young women that 
have completed their apprenticeships through the 
Novus Academy, are a force to be reckoned with.”

As a FP&M SETA accredited training institution, the 
Novus Academy has indentured and trained more than 
200 apprentices since its inception in 2011, providing 
them with vital, specialised industry skills.

EMPOWERING FEMALE ARTISANS

According to the National Development Plan, the 
manufacturing sector plays a major role in reducing 
inequality and ensuring better working and living 
conditions for all. To achieve this, it has been claimed 
that the country needs to train over 
30 000 artisans per year by 2030. 

Nelia says that with such a high demand for artisans, 
it is vital to encourage more females to fi ll these 
vacancies. “The women that are successful in the 
apprenticeships that we offer have applied for the 
same reasons that men do - to move away from dire 
circumstances and become value-adding citizens and 
employees. Their successful qualifi cations allow them 
this opportunity and pave the way for other women to 
follow suit.”

Four such women include Funeka Mlambisa, Nasreen Latief, Noxy Mdlalose 
and Nozipho Mkhize - who are setting the benchmark for female artisans 
by becoming the fi rst females to qualify and work in their respective 
trades.

Nozipho Mkhize, who currently works as a Printer at Paarl Media Gauteng, was the fi rst ever female artisan to 
enrol at the Novus Academy in 2011. She did not let this stand in her way of achieving success and passed top of 
her class with an aggregate of 92%.

Noxy Mdlalose recently qualifi ed from the Novus Academy and now works as the fi rst female Mechanised 
Bookbinding Technician at Paarl Media KwaZulu-Natal. Noxy says that despite the challenges she faces in a 
male-dominated industry, her passion for her work drives her to succeed. 
She also believes that learning a trade can provide women with faster access to formal employment and the 
opportunity to earn a decent salary.

In 2014, Nasreen Latief achieved the top student award at the Novus Academy and currently works as a 
Cylinder Preparation Artisan at Paarl Media Cape. Nasreen says she was fortunate to have been given the 
opportunity to prove that women are very much capable of successfully working in the cylinder preparation 
trade. She believes that her hard work, dedication and drive to succeed, led to her becoming one of the few 
female artisans within the printing industry in South Africa.

Funeka Mlambisa, is another qualifi ed artisan within Novus Holdings having trained through the Novus 
Academy. She is one of the few female printers and currently works at Paarl Media Cape. She was led by her 
passion for trade when she did her apprenticeship in 2014. She felt a great amount of pride when seeing a 
magazine that she assisted in producing, on shelf. Funeka wants to change the stigma that printing is for males 
only and for other women to be motivated to consider a career in this trade.

In 2014 Nasreen La� ef achieved the top 
student award at the Novus Academy.

Funeka Mlambisa is one of the few female printers 
and works at Paarl Media Cape.

Nozipho Mkhize was the fi rst ever female 
appren� ce to enrol in 2011 and now 
works at Paarl Media Gauteng.

Noxy Mdlalose qualifi ed from the Novus Academy 
and is now the fi rst female Mechanised Bookbinding 
Technician at Paarl Media KwaZulu-Natal.

PRINT STILL A MAINSTAY OF 
LEARNING AND THE SA ECONOMY
By Steven J Brown

* Arti cle as appeared in the Cape Times on Monday, 27 August 2018. 

Coenraad Pretorius from Novus 
Holdings; Deon Joubert from 
Prin� ng SA; Nomtandazo Thandi 
Moyo from the SA Ministry 
of Home Aff airs: Government 
Prin� ng Works; Steve Thobela 
from Prin� ng SA; Stella Tembisa 
Ndabeni Abrahams, the Deputy 
Minister of Telecommunica� ons 
and Postal Services; Feleng Yende 
from FP&M SETA.

UP NEXT WAS CAPE TOWN…

Following their visit to Paarl Media Gauteng, the Deputy Minister of Telecommunications and Postal 
Services, together with fellow delegates accepted the invitation to also visit our Group’s fl agship printing 
plant, Paarl Media Cape.

Hosted by Novus Holdings and Printing SA, all guests arrived on Thursday, 30 August 2018 and were 
welcomed by Felleng Yende, CEO of the Fibre Processing and Manufacturing (FP&M) SETA and Steve 
Thobela, CEO of Printing SA.

Attending government offi cials included Deputy Minister of Telecommunications and Postal Services, 
Stella Tembisa Ndabeni Abrahams; Deputy Minister of Small Business Development, Cassel Mathale and 
Deputy Minister of Trade Industry, Gratitude Magwanishe. In their speeches, all three Deputy Ministers 
reiterated the importance of print and its valuable contribution to the South African economy.

Riaan Jansen van Rensburg, Operations Director at Paarl Media Cape, provided an informative overview 
of the plant before concluding the event with a guided plant tour.

The gardens are replenished with additional vegetables by 

volunteers from the Call 2 Care iGardi project.

Marconi Beam Primary School garden care-taker Sid, takes 

care of the garden solely, harvesting every day and giving food 

to the kitchen when required.


